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Base: respondents who have been offered black market cigarettes to buy or smoke

1. PENETRATION OF CIGARETTES IN THE BLACK MARKET
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2. WHERE DO CONSUMERS GET THEIR BLACK MARKET CIGARETTES? (1/2)

27.672 interviews
28 / 11 > 07 / 12 / 2015 Special Eurobarometer 443

1.036 interviews
28 / 11 > 07 / 12 / 2015
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2. WHERE DO CONSUMERS GET THEIR BLACK MARKET CIGARETTES? (2/2)
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3. REASONS FOR SMOKING BLACK MARKET CIGARETTES

Base: respondents who have been offered black market cigarettes to buy or smoke
* Insufficient base: results should be interpreted with caution
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4. SINGLE MOST IMPORTANT SOURCE OF REVENUE FOR ORGANISED CRIME
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5. TWO MOST IMPORTANT SOURCES OF REVENUE FOR ORGANISED CRIME

27.672 interviews
28 / 11 > 07 / 12 / 2015 Special Eurobarometer 443
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28 / 11 > 07 / 12 / 2015

Methodology: face-to-face SLOVAKIA Published: July 2016

ILLICIT TOBACCO TRADE



27.672 interviews
28 / 11 > 07 / 12 / 2015 Special Eurobarometer 443

1.036 interviews
28 / 11 > 07 / 12 / 2015

Methodology: face-to-face SLOVAKIA Published: July 2016

ILLICIT TOBACCO TRADE

6. MAIN CONCERNS REGARDING CIGARETTES IN THE BLACK MARKET
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