
Communication through comics

EXPLOITING CARTOONS TO RAISE 
PUBLIC AWARENESS AGAINST FRAUD



Communication through comics

-  Popular  medium

COMICS AS A MEDIUM
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COMICS AS A MEDIUM

-   More than 5000 new comic books publ ished in  French in  2012



Communication through comics

COMICS AS A MEDIUM

-   Source of  inspirat ion for  c inema blockbusters: 
Largo winch,  T int in ,  Batman and so on
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COMICS AS A MEDIUM

-   Fest ivals ,  exhib i t ions,  urban art:  comics are  ever ywhere 



Communication through comics

-  Start ing in  the late  1950s

COMMUNICATING THROUGH COMICS
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COMMUNICATING THROUGH COMICS

-   Communicat ion and comics:  a  natural  connect ion for  stars  of  comics 
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COMMUNICATING THROUGH COMICS

-   A  number  of  success stor ies 
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-  Comic books 

COMICS’  TOOLS
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COMICS’  TOOLS

Racing to health  
      and fitness
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-   Events

Education and
Training
Education and
Training

AUSTRIA, CZECH REPUBLIC, ICELAND, ITALY, PORTUGAL

The project addressed new forms of illiteracy, namely digital illiteracy through the use of 
intergenerational learning. The innovative aspect of the project was the method in which 
younger people taught basic ICT skills for older generations: they interviewed the older 
people to find out their life stories and together wrote them down with the computer using 
text, pictures and sometimes short video sequences. Consequently, the younger people also 
learned about their cultural and social backgrounds. Some of these stories can be found on 
the project website.

INTERGENERATIONAL
  ICT SKILLS

www.intergenerational-ictskills.eu/cms

Contact
ECC, Austria
office@e-c-c.at

Education and
Training

ITALY, FRANCE, GERMANY, SWEDEN

The project aims to improve the digital skills of people over 55 years old through the strong 
involvement of local stakeholders. The innovative aspect of the project is its simplicity and 
good transferability: a tutor trains volunteer students how to teach ICT skills to older people,  
including Internet browsing, email communication and basic access to online services. These 
volunteer “grandchildren” then offer one-to-one guidance for the “grandparents” in local 
schools, where laboratories have been made available for training. The “grandparents” can 
also use these facilities for independent training using online material available on the 
project website. The website also contains manuals and examples of best practice. 

 GRANDPARENTS
 AND GRANDCHILDREN 
  (G&G) Enhancement

www.geengee.eu/geengee

Contact
Mr Gilberto Collinassi
Ente ACLI Istruzione Formazione Professionale, Italy
g.collinassi@enaip.fvg.it 

COMICS’  TOOLS
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-   Press k i ts 

COMICS’  TOOLS
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COMICS’  TOOLS

-   Exhib i t ions
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-   F i lms
-   Ser ious games
-  Webdocs

COMICS’  TOOLS
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COMICS’  TOOLS

-  Report



Communication through comics

WHY COMICS ?



Communication through comics

-  Drawings AND words can be more eff icient than drawings OR words

-  Opportunity to create your own universe and characters

-  Emotions, passion, action, information, special atmosphere,  
you are your own creative director (with the help of specialists of course!)

-  Easier to distill a message with a f iction or thriller connected with an actual 
background (cf f ilms about the manipulation of tobacco industry)

-  Much less expensive to produce a comic than a f ilm (cinema)  
and as much efficient

WHY COMICS ?
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-  Opportunity to organize debate after reading  
(same concept at the television after a f ilm)

- Designed in the right way, comic book is a nice object to keep in your library

- One object and many readers

- Easy to adapt in many languages 

- Sustainable object and easy to reprint

WHY COMICS ?
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- Overly didactic approach

- Too much information

- Casting error in the choice of authors

DANGERS
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-   EUROPEAN PARLIAMENT 

“Troubled Waters” (Dominique David, Cristina Cuadra, Rudi Miel)

The challenge: Present the role and functioning of the European Parliament through the activity of one of its members (a deputy).

The solution: Use all of the ingredients of a detective novel; a story structured like a thriller.

The review: Alph-Art Communication award at the 2003 Angoulême Comics Festival; Over 2 million copies distributed in  
all the European official languages; reprinted each year.

CASE STORIES
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-   EUROPEAN PARLIAMENT “Troubled Waters”

CASE STORIES
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CASE STORIES

-   EUROGARE  

“Next Station” (Maud Millecamps, Rudi Miel)

The challenge: An international event in Brussels for Europe’s top railway sector players organized by a consulting firm  
specialized in railway and architectural projects.

The solution: A wordless story (a meeting with a man, a women and two dogs) in three acts and an epilogue, staged  
in the train stations of Liege, Namur and the future Mons railway station.

The review: A comic book produced in less than 6 weeks, printing included (1000 copies)… a gift for all the participants  
of the event and a visit card for Eurogare.
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-   EUROGARE “Next Station”

CASE STORIES
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-   EUROPEAN COMMISSION (DG EMPL) 

“Jump Start” (Maud Millecamps,Tefenkgi, Vanyda, You Rudi Miel)

The challenge: Illustrate the role of the European Social Fund (the ESF allocates 10 billion Euros a year for projects in  
the 27 Member States).

The solution: Present four slices of life based on true stories and illustrated by four drawers.

The review: The second comic book published by the DG EMP, after the success of ‘Take two’, with the help of Let It Bee.  
Translated into all the 23 official languages of the European Union. A third book, a mix of comics strips and reportages will  
be published in June 2013.

CASE STORIES
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-   EUROPEAN COMMISSION (DG EMPL)“Jump Start”

Aïee !!!
Viens ici !

M’man ! Au secours ! Je me suis 
coupé ! ça pisse le sang !!! 

Promettez-moi de passer demain au centre. Je parlerai de vous 
au médecin…  Vous verrez il est très gentil et compétent.

Je ne demande pas l’aumone… 
Je n’ai pas d’argent.

Ne vous inquiétez 
pas. On est financés 
par le Fonds Social 
européen. 
Les soins sont
gratuits.

Heureusement que j'ai  toujours ma 
trousse de premier secours sur moi... 
Déformation professionnelle.

Merci ! Merci pour lui !! Et 
pour la petite…

Et votre grossesse ? 
Comment ça évolue ?

Ben, pas terrible. C’est 
pas comme pour les 
autres…J’ai souvent de 
fortes douleurs et
je dois m’allonger.

CASE STORIES
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Main steps:
-  Def in i t ion of  the message
-   Choice of  the scenar ist ,  

drawer  and color ist
-  Creat ion of  the synopsis
-   Writ ing of  the scenar io  

and d ialogues

TO CUT A LONG STORY SHORT
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TO CUT A LONG STORY SHORT

-  Stor yboard
-  Drawings
-  Colors
-   Layout  of  

the  book
-  Pr int ing
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TO REMEMBER 

- Every detail counts (well written script, quality graphics, layout, f inishing)

- Respect for traditional rules for both the style and substance of comics

- Collaboration of a specialized agency



-  Distr ibut ion of  the book
-  Mult imedia  approach

-  Leaf lets
-  Press conference

END OF THE STORY?
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-  Exhib i t ions

END OF THE STORY?
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-  S ignatures in  fest ivals

END OF THE STORY?



LET IT  BEE SPRL

www.let i tbee.be

Rudi  Miel

Managing d irector

Communication through comics


